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Janu ary 2013 Wellness — An Overview of Well onTarget 1/29
10-11 AM

F eb ru ary 2013 Wellness — An Overview of Well onTarget 2/26
10-11 AM

March Thrive to Stay Alive: Happiness in the Workplace 3/19
10-11 AM

Ap ril Wellness Incentives in Workplace Cultures: Best Practices 4/23
10-11 AM

M ay Rescheduled 5/28
10-11 AM

June Crga\tt(ier:gi :WC(L)J]!t\l,J\;gno(f) r\]lv_?gpess at Your WorksiFe: An 6/25
get Consulting Services 10/11 AM

Ju |y Blue Care Connection 7/23
10-11 AM

Au g ust Employee Resources: Exploring Be Smart. Be Well. and 8/27
Blue365 10-11 AM

Sep tember Reframing the Well-Being I\?/zlsla(?tsroposition for Sustainable 9/26
10-11 AM

October TBD 10/22
10-11 AM

November/December TBD 12710

10-11 AM 2

_—___—_—_——_



our purpose

To do everything in our power to stand
with our members in sickness and in health
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Agenda

 Introduction

< Be Smart. Be Well. — Katie Hocking

% Blue365 Discount Program — Kate Duncan

% Fitness Program — Angelica Camacho

% Questions
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be smart. bE WE”_: life stories to help us all.
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And you.

be smart. be well.

Be Smart. Be Well.




Mission Statement it

* The goal of Be Smart. Be Well. is simple: to help all of
us stay healthier and safer through increased
awareness and simple-to-use knowledge. With each
new topic, we focus on delivering real-life video
stories, information and resources that can have a
positive impact on people’s lives.

e http://vimeo.com/71369203

be smart
be well

.COIN



http://vimeo.com/71369203

Executive Summary

Be Smart. Be Well. (BSBW), is an award-winning consumer health website
produced by the country’s largest customer-owned health insurer. At the forefront of
the video storytelling health-information movement, BSBW helps people manage
important health issues like childhood obesity, food safety and more with videos that
feature health experts and real-life people. Produced in collaboration with medical
experts and leading health organizations, such as the Centers for Disease Control,
BSBW is a non-commercial informational resource available to the public.

Launched in 2008, the site now includes in-depth coverage of 12 topics. The site
typically adds 1-2 new topics per year, and incorporates new videos and articles into
existing topics.

Impact-to-date:

— Average 14,000 unique site visitors per month / 142,000 per year in 2012, a 57% increase
from 2011.

— Generated 606,910 video views in 2012, a 51% improvement vs. 2011
— Built database of 45,000+ opt-in subscribers to BSBW'’s e-newsletters and e-alerts.

— Created a Facebook community of more than 45,000 Facebook fans, making it the second-
largest HCSC Facebook page (IL - 43,932; TX - 26,490; OK - 9,920 ; NM - 8,353).

— More than 9.2 million overall impressions of BSBW content and brand in 2012.




Video Storytelling: A Way to Better Health New Mexico

Be Smart. Be Well. is at the forefront of the
video storytelling health-information
movement, helping people manage health
issues with videos that feature medical
experts and people living with these issues.

A 2011 study published in Annals of Internal
Medicine found video storytelling is an
effective way to educate people about health
conditions and watching others share their
health stories can empower people to take
control of their own health.

BeSmartBeWell.com presents real people:
kids, teens and parents--from all
backgrounds and walks of life--talking about
important health issues.

BSBW was invited to present on “An
Internet-Based Approach to Health Literacy”
at the 2012 Blue National Summit in Orlando,
Fla., based on these principles.

Oklahoma
Texas

“When we developed our personal
stories, we imagined viewers would
see these stories and go 'Gosh,
they're just like us.”

— Stephanie Vomvouras, M.D., medical director,
Blue Cross and Blue Shield of lllinois, and
BeSmartBeWell.com medical advisor



http://well.blogs.nytimes.com/2011/02/10/healing-through-storytelling/
http://well.blogs.nytimes.com/2011/02/10/healing-through-storytelling/
http://besmartbewell.com/childhood-obesity/austin.htm

Site Redesign
BeSmartBeWell.com Redesign (May 2013)

* New Look and Feel for more user-friendly and engaging
experience

be smart. be well.

life stories to help us all.
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Site Redesign G () e

® BeSmartBeWell.com Redesign (May 2013)
* 100% Mobile — smart phones, tablets, desktop

* 13% of BSBW.com users access the site from a mobile device

Be Well.
Anywhere.

" . |
We're mobile now! be smart. be well.

life stories to help us all,™

FU“OW U5: Enn&




Oklahoma

Texas

Featured Topics

Addiction (Newest topic)
Caregiving
Childhood Asthma
Childhood Obesity
Domestic Violence
Drug Safety
Food Safety
Healthy Sleep (June 2013)
Managing Pregnancy Risk
Mental Health
Sexual Health
Sexually Transmitted Diseases (STDs)
Teen Dating Abuse
Teen Driving
Traumatic Brain Injury (TBI)
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Content Partnerships

Be Smart. Be Well. collaborates with leading health organizations and medical experts to
provide the most accurate and up-to-date health information.

Our videos include interviews with experts from a variety of renowned organizations and
institutions such as:

N~ AMERICAN ACADEMY OF
FAMILY PHYSICIANS

STRONG MEDICINE FOR AMERICA

American Academy
of Pediatrics

DEDICATED TO THE HEALTH OF ALL CHILDREN™

AMA‘%S

AN MEDICAL —
ASSOCIATION

march'\2D)ofdimes

together for stronger, healthier babies

Frens®

@nAmL

National Alliance on Mental lliness

working
¢

Northwestern Memorial _ : USDA

1\ Hospital National Institutes of Health =
NIH...Turning Discovery Into Health® United States Department of Agriculture
/\ RUSH UNIVERSITY @ lob sl
U/ MEDICAL CENTER .. 1o weorcne srouio o J CHICAGO

12




Content & Co-Marketing Partnerships At

® The following organizations have worked with BSBW not only to collaborate on video
stories, but also to help promote a BSBW topic to their organization’s audiences:

love is respect Norg

Centers for Disease Control and Prevention

CDC 24/7: Saving Lives. Protecting People.™

e
A

THE HOTLINE

THE PARTNERSHIP

AT DRUGFREE ORG e

Empowering Youth to End
Domestic Violence

13




Centers for Disease Control
and Prevention (CDC):

*The National Center for Injury
Prevention and Control provided
advice and direction for BSBW'’s
new Teen Driving videos
released in Jun-2012, as well as
worked with BSBW on co-
marketing activities like link-
sharing and participated in Safe
Teen Driving Day Event on
Facebook.

*BSBW produced a video, Sports
and Concussions, with the
Division of Injury Prevention in
fall of 2012.

*BSBW produced a video, Let’s
Talk About Sexual Health, with
the Division of STD Prevention in
fall 2012.

Partnersh

ips: CDC

Ilinois

MNew Mexico
Oklahoma
Texas

TeTTOTTE

CenTers for Disease Control and Prevention

CDC 24/7: Saving Lives. Protecting People.™

Parents Are the Key

Parents Are the Key

About the Campaign
What Parents Can Do

Iniury Center

Eight Danger Zones
Parent-Teen Driving
Agreement

lives every year. That's § te

HRecommend - 86| | M Tweet 6| [ Share

Parents Are the Key to Safe Teen Drive)

Car crashes—the #1 killer of teens—take about 3,000 young

n deaths each day that can [y
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New Be Smart. Be Well.
Videos

Check out the
= new Be Smart.

Be Well. videos

on safe teen

driving from
Elue Cross Blue Shield, in
&gership with CDC.

Be Smart. Be Well. is leading
experts, valuable resources and
real-life video stories about people
trying to live healthier.

See the videos on
BeSmartBeWell.com &

g Email page
(=) Print page
ElRecommend 86

(] Get email updates
Subscribe to RSS

Contact Us:

¢l Centers for Disead
Control and Preve
National Center f
Injury Prevention
Control (NCIPC)
4770 Buford Hwy
MS F-63
Atlanta, GA 30341
3717

& soo-coc-InFo
(800-232-4636)
TTY: (888) 232-6
New Hours of
Operation:
8am-Bpm ET/
Manday-Friday
Closed Holidays

[ cdeinfo@cde.aov

n, and "Parents Are the Key" has proven steps that can help.

Did You Know?

L4

CDC shared a ink.

- January 22

Talking sbout sexual health may not be a regular part of your doctor
visit, but it should be. Check out this video Htip://go.usa.govighkpk

CDC - 5TD Yideos
00L&, g0

Wideo for doctors and young adults on how bo kak about
sexual health,

Lie * Comment * Share

e 60 people ke this,

Thomas Lawrence Long Sexual reticence of prim ary-care
providers is a heakh prablem .,
January 22 at 1:55pm * Lke
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Partnerships: The Partnership at DrugFree.org New Mexico

The Partnership at Drugfree.org:

BeSmartBeWell.com and Partnership at Drugfree.com created a co-branded “Prescription and Over-the-Counter
Drug Guide” and co-promoted it through a variety of media and social media channels, including a BSBW-
sponsored satellite media tour with Steve Pasierb, CEO, The Partnership at Drugfree.org. The media tour
generated 22 total interviews, 1,063 airings (including a morning show in Houston, TX), 16.2 million audience
impressions, and over $310,000 in broadcast value. The partnership activities were also mentioned in The
Partnership’s 2011 Annual Report.

Steve Pasierb, CEO, The
Partnership at Drugfree.org,
featured on BSBW's satellite
media tour in Oct-2011

PRESCRIPTION AND OVER-THE-COUNTER

DRUG GUIDE

A parent’s guide to the legal drugs kids are using and abusing

DEVELOPED BY
THE PARTNERSHIP"

Painkill b bed for pai New: Prescription and Over-the-Counter The Partnership at
ainkillers - may be prescribed 10T pain Drug Abu5e Guide

Drugfree.org’s 2011
@ @ With BeSmartBeWell.com, we L 7 Annu?' Report with
introduced a comprehensive DRUG GUIDE mention of Be Smart.

“AC/DC” “Dance Fever” “Miss Emma” prescription and over-the- * o 100 o sTep Be Well
i Fentanyl Morphine counter drug guide so you can

Codeine
Prescription a nd better understand the
Over-the-Counter medicines kids are abusing.
' r i Learn more about the program »
Drug Guide

“Oxy” “Vike”
Oxycodene HCL Hydrocodone bitartrate
with acetaminophen

15



http://besmartbewell.com/drug-guide/index.htm
http://besmartbewell.com/drug-safety/what-is-it.htm

Oklahoma
Texas

Partnerships: LovelsRespect.org e

Love Is Respect / Break the Cycle/National Dating Abuse Helpline:

BSBW consulted with leading dating abuse prevention and advocacy organizations to produce a teen
dating abuse video and are jointly promoting the video and resources available at
BeSmartBeWell.com/domestic-violence through a social media campaign and other outreach efforts.

People who Shared This

| Recent Posts By Others
Rebecca Rivera ia loveisrespect, National Teen Dating Abuse Helpline
loveisresped, National Teen Dating Abuse Helpline

Ee Smart. Be Well. is running a wonderfd awareness campaign about dating
abuse, Check it ok hidp: fibit v HIFGS

Apeil 16 &k 10:49pm - @

] Avery County Health Department via loveisrespect, Mational Teen Dating Abuse
Helplne

Like © Comment © April 16 at 6:04pm * 3

Be Smart. Be Wel. :: Spotight Newsletter :: Teens Start Taking
ey besm arthewel .com

SpoHight Mewslether

Wiew Post + April 16 at 2:18pm Carolina Teen Heakh via loveisrespect, National Teen Dating Abuse Helpine
Do you know someone who needs this num ber? See samething, say something!

) You and 5 others like this, Uik * Cormment - April 16 ak4:190m © @

[ 11 shares
Sandra Lee Upchurch via loveisrespect, Mational Teen Dating A buse Helpline

April 16 ak 2:30pm - @

Be Smart. Be Well. Thanks for the share!
Apcil 16 ak 2:42pm -+ Like

loveisrespedt, National Teen Dating A buse Helpline Thank ¥OU
for the campaign :D
Apoxil 16 at 2:48pm ¢ Urlike * gh2

Dominique Davy via loveisrespect, National Teen Dating Abuse Helpline

April 16 at2:29pm - @

sandra Lee Upchurch +ia loveisrespect, Mational Teen Dating Abuse Helpline
Apeil 16 at2:29pm - @

‘fou can see only shares that are public or from friends.

Write a comment. ..

Love is Respect commenting on BSBW/Facebook and reposting on their Facebook pages.

16




Awards & Recognition

Ilinois

@ New Mexico
Oklahoma
Texas

Be Smart. Be Well. has been recognized for excellence by a variety of health and media
organizations, including

2012

2011

American Business Awards

e 2012 Silver Stevie Winner in Health Products and
Services category

Telly Awards
e Silver (highest) Award in Health and Wellness category
e Silver Award in Safety category
* Bronze Award in Social Concerns category
Communicator Awards

e Excellent (highest) Award for BSBW and domestic-
violence

* Plus, Award of Distinction for “Carolyn’s Story”

Web Health Awards

Sprout Film Festival

Bronze for BSBW and
domestic violence

Two of 50 films selected
to be shown at
international festival

2010

Content Wise Award

Magnum Opus, Gold
Award for BSBW and
childhood obesity

17




Oklahoma

Awards & Recognition

Here are some of the organizations using Be Smart. Be Well. videos and content in their
patient/community education and outreach efforts. This list is not exhaustive and only
represents those activities of which we are aware:

By Association:

sAdvocate Health

=America’s Health Insurance Plans (AHIP)

"HCSC FEP Marketing

=National Institute of Health Care Management Foundation — adolescent health literacy
=PE Central

By State:

=AL - Public Health Nursing Association

=AK - Petersburg Public Health Center

=|L — Brain Injury Association of lllinois

=|L - Chicago Job Corps — Department of Labor

=|L - Evanston Township High School — Nutrition Services
=|L — Serenity House Counseling Services

=*NE - Boys Town

*"NM — Los Alamos National Laboratories

=TX - Medical Association

=TX - State Dept. of Health Communications

=TX - Department of Social and Health Services
"WV - Community Heath — Hampton Health District

18
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Engagement Opportunities Wi

be smart. be well

SP# TLIGHT

NEWSLETTER

February 2013 Connect with Be Smart, Be well, K & (&

In this Issue: Food Safety " SPOtllght Emall NeWSIGtter

Protect yourself and your family from food poisoning.

= The Spotlight Newsletter is delivered six
times per year, featuring one special topic
with videos, articles, and quizzes.

= No. of subscribers: 39,000+

Stay Food Safe “More than fwo hours? Thats wi;en H O pe n Rate : 3 6%

Experts give pract cal food safety advice, the food has #o be thrown out.
- Chef Wook Kang,
Le Cordon Blew, Chicago

Q"k/-__‘ Feature Article - C“Ck Rate: 5%

Food safety myths revealed.

We wantto hear fromyou: Watchyour e-mail next

EckpraRceasaREey 15% open rate | 3% click rate

Illingis

Industry average:

New Mexico
Oklahoma
Texas

AboutUs ContsctlUs Privacy Policy Diclaimer Manage Prefersnces

Spotlight Newsletter

19
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Uy Oklahoma

Engagement Opportunities )

be smart. be well.’

SPW#TLIGHT

NEWS ALERT

In the News
Breaking news stories brought to you by Be Smart. Be Well.

Teen Driving | What's Happening Behind the Wheel?
Childhood Obesity | Junk Food Laws May Help Curb Kids' Obesity, Study Says

Food Safety | vihat Do | Do Before and After Food Poisoning?

Managing Pregnancy Risks | The Pros and Cons of Early Delivery
Childhood Asthma | Back-to-School Checklist for Students with Asthma
Sexually Transmitted Disease | The lew Face of HIV

Caregiving | Learning to Cope with Caregiver Stress

Mental Health | Stress. Depression Reduce Brain Volume Thanks to Genetic "Switch'
Drug Safety | Prescription Drug Abuse on the Rise

Traumatic Brain Injury | Doctors and Coaches Use Hew Technoloay to Diagnose
Concussions

Domestic Violence | Kids Talk to Parents in Teen Violence Awareness Campaign

BeSmartBewell.com is leading experts, valuable resources and real-life video
stories about people trying to live healthier. visit us.

Connect with Be Smart. Be Well.: Facebook || Twitter foulf[

Sponscend by: IMinois
e New Mexico
VA Oklahoma
Texas

About Us Contsct Us  Pri ¢ Policy Disclaimer Manspe Preferences
300 E. Randolph St. Chicago, L 6080

Texas

= Spotlight News Alert Email
Newsletter

= Spotlight News Alerts are emailed
two times per month, featuring a key
news headline for each topic. News
headlines are provided by Meltwater
News.

= No. of subscribers: 36,000+
= QOpenrate: 27%
= (Click rate: 5%

Industry average:

15% open rate | 3% click rate

20




Engagement Opportunities it
BSBW on Facebook | 50,100 fans

=Facebook is integrated into every topic promotion to reach and engage more with BSBW’s
target audiences of teens, young adults, and parents.

Addictioz

Treat It Like a Disease

be smart

be well”

-com Be Smart. Be Well.

40,380 likes + 1,252 talking abaut this

B 40,380
P an

About Phaotos Addiction Likes Spotlight Hewslatter

Health furellness Wiabsita
wiw BaSmartBelivell corn: Life stories to help us all,

21
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Engagement Opportunities for Members e i

Texas

BSBW on YouTube | 272,467 Video Views

(11 Tube B e | Mo | e B Frovicornce

= All videos are posted on Be Smart. Be
. : Well’s YouTube channel, organized by
. ' B——— . topic, which have generated more than

e Be Smart. Be Well.

203,000 video views to date.

Search Channe!

Share ¥ Moreinfo

Featured Playlists

Be Smart. Be Well. Teen Driving
y bex ewell 2 manths 330

Featured Playlists

Be Smart. Be Well. Teen Driving
Mptor vehicle accldents are suse of

Be Smart. Be Well. Caregivi
Professionass 3nd subjsct =

Be Smart. Be Well. Childhood Asthma
Asihma in chidren Is the leading cause of misseg.

Be Smart. Be Well. Childhood Obesity
IMEdica protessinas, U

{SCt SXpEns. parent: 3.

Be Smart. Be Well. Domestic Violence




Engagement Opportunities
BSBW on Twitter | 655 Followers

Be Smart Be Well

B5BW rolonsyou
Life stories to help us all on TEIL drug safety, mental health,
earegiving, childhood obesity, pregnamncy, STD, domestic violence,
Jfoud safety; childhood asthma
The Windy City  hitp:\wwow. besmartbevell com

Tweet to Be Smart Be Well Tweets
il I Be Smart Be Well = 2521
b= - : & Brush up on your #estiakingskills with our #health quizzes.
Tweets > - Here_s one on ihe growing problem of #digitalabuse.
] pub.vitrue. com/NLG1
| Faollowing el Expand
i =
N Followers Be Smart Be Well Z=52w
7 & I¥s #backtoschool time. Make sure your school nurse has your
Favorites - child's #asthma action plan to recognize symptoms early.
N e pub.vitrue.comisuF G
N Fecenl images

Flaura Winston MDPhD = ==7
Pls share Be Smarl, Be Well video where | give tipsfinfo on how
parents can set expectations for their teen drivers:
teendrversource org/newsirecent_ne._

=

Similar to Be Smart Be Well

L

Be Smart Be Well - =530

| uploaded a (@Y ouTube video youtu be/ZiMNiPtpxépc?a Food
Safety: Cooking with Kang

D Vizw widso

Healthy People 2020 &

Follow

Ilinois
aze) New Mexico
E.:‘i] Oklahoma
+ Texas

= Be Smart. Be Well.
regularly tweets and posts
on Twitter. Today BSBW
has 665 followers.

[
r
v
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be smart. bE WEH: life stories to help us all.

Join our online community:
Besmartbewell.com

f €

facebook.com/besmartbewell

youtube.com/besmartbewell

twitter.com/BSBW
Thank you!

Katie Hocking, 8-653-7601 o4
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Blue365




Objectives Sy

* Introduction to Blue365
* Discount Offering Highlights
* Registration Process

* \Where To Learn More

Blue365




We Believe i ) S

lexas

* That health care costs are an issue of significant concern.

* That a healthy workforce is essential to a company’s continued
growth and prosperity.

* That much of the illness in many companies is directly preventable.

* That the workplace is an ideal setting to address health and well-
being.

° That workplace wellness programs can transform the corporate
culture and change lives.

Our Blue365 member discount program supports employer
wellness initiatives by offering savings opportunities that make
achieving and maintaining wellness simpler, more affordable
and more accessible for more employees




Blue365 allows members and their covered dependents to save money
on value-added health care products and services not usually
covered by a member’s benefit plan.

* All members need is their BCBS Card — Members
simply need their ID card to register and receive

discounts from top national and local retailers on f@@
fithess gear, gym memberships, family activities,
healthy eating options and much more. s

* No annual limits — Members and their covered !
dependents can enjoy discounts as often as they like. '_

o, i Y
No claims to file, no referrals, no additional fees \
to participate — It's just one more advantage  _ S
of being a BCBS member! E = /




Discount Offerings

HCSC Vendor
Relationships

Blue365 continues with the existing HCSC
vendor relationships from the previous member
discount program

PeG eStore

by eStore Retall Services

Lcattle Sulton's
HEALTHY EATING .
Qﬁ W

LIFETIME

THE HEALTHY WAY OF LIFE COMPANY

Bringing You the Sounds of Life

Tru))Heuring

Ilinois
aze) New Mexico
YAl Oklahoma
Texas

National Parthnerships

Blue365 partners with select national
brands and is developing more
partnerships to bring high-value weekly
deals to our members

- w AR
PokLAR.
LISTEN TO YOUR BODY

o

O;';Bonvmenm FIT

Reebok

pew!

Nutrlsystem

Lose weight. Save money”




Vision Discounts i ) S

Texas

BCBS members and their covered dependents
pay less for vision accessories and services
through the Davis Visions™ national network
of more than 30,000 independent and retail

providers.
Vision Discounts Laser Vision Contact Lenses
on eye exams and eyewear Correction* through the online
and accessories at retailers surgery, including discount contact lens
such as: eye exam, post-operative replacement program
care and consultation Lens 123
Visionworks « EyeMasters )
Financing available

—_——J



Hearing Discounts i ) S

Through TruHearing® a discount is available to
BCBS members, as well as their parents and

grandparents who are not enrolled in a BCBS plan.

+ Hearing test performed by a licensed hearing
specialist at no additional charge*

+ Quality digital hearing aids available
at a reduced price

+ 3-year warranty

+ 45-day money-back guarantee

"IN r oo g ol Ja T eaTala- fof b b ¢ Tl =112l
When performed for the purpose of fitting a hearing aid



Life Time'Fitness

Texas

Life Time Fitness offers a complete

health fitness experience no matter your
fitness level, interests, schedule or budget.

Through Blue365, Life Time Fitness will
waive the enroliment fee for new BCBS
members who join their health club.

Note: There are no current Life Time Fitness health clubs in New Mexico or Montana.




Jenny Craig i ) s

Lose Weight & Get Healthy! Get started with Jenny
today with two membership options*:

*30% off the initial enrollment fee on a 12 month
membership.

OR

*Free 30-day Trial through the Jenny As You Go monthly
Program.

* Plus the cost of food and shipping (if applicable). Each offer is separate and can be used only once

per member. No cash value. Restrictions apply. Not valid with any other offers or discounts.




Procter & Gamble (P&G)
Dental Products

Keep your smile healthy and bright with
Procter & Gamble dental bundles

Get significant discounts on P&G oral care bundles that
include products such as electric toothbrushes and
Crest” dental care products

The latest in Oral B® power toothbrushes, toothpaste,
whitening kits, floss and more

Ilinois

MNew Mexico
Oklahoma
Texas




Save Money While You Stay Healthy  «Ea ) i

~ Texas

oy BIUESES HROWSE DEALS  1OW [T WORKS Legin [Regter ~ @@ BiucShickl

Assipriation

Register online at *
blue365deals.com/BCBSIL/
blue365deals.com/BCBSTX/
blue365deals.com/BCBSNM/
blue365deals.com/BCBSOK/

Reqister

Member Benefits

Once registration is complete,

members will receive weekly Lo
“Featured Deals”, which will offer
additional discounts from leading —

health companles and online e

retailers.
- e f L o W|SH

HTHE

* URL is case sensitive.



_ _ Learn more about Blue365
Featuring deals on: by watching this short
Fitness e video underthe "How i
Healthy Eating Works" tab.
Personal Care 8- m,_:: T
Wellness B ’
- =
|- >
a- -
See the whole video in
_ Spanish by changing the
=L = language sectionin your
tmat ] personal profile
-

e T SRR TRY S

e
Share deals with =
. S _ friends and family and et et
D e receive cash rewards
Tuliafe Sfer. BfeY ey purdhade (hed Brdl dedl 80 B

on future offers

Frimmmminp o L N
E4ME HL @ Wi BT e]
W1

LEIEE TRy o )

P infem e 1 i

P




Look for Blue365 on Blue Access™ K5 ik

Texas

Members can log on to

Blue Access
for Members

for the most up-to-date
Blue365 information.

' Under the My Coverage tab

e

w My Converage Benelits

w Spending Accomis
galth Care ALcounts
w Mamilber Advantopes

E = [HEcalns a
gl daies
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Well dnlarget” Fitness Program




Well dbnlarget” Fitness Program it

Refer-a-Friend September Promotion

Oklahoma
Texas

Current members can receive a free month of membership
when they refer a qualifying new member from September 1 to
September 30

Referred members receive waived enrollment fee

Enrollment* is easy

1. Online- Log in to Blue Access for Members and click Fitness
Program in the Quick Links

2. By phone- 888-762-BLUE (2583) Monday-Friday between 8 a.m.
and 9 p.m.

*Must provide name and Fitness Program ID number of referring friend

,ﬂ"

-

e than 8,000 participating
\ Flexibil Ity ) \ fitness centers y m i

i @ Convenience * 2
* Nolong-term contract and « Easy online enrollment and

only $25 per member per o bttt 4
month + Unlimited access to ?vitﬁrzlr:avl.r[;tmﬂ y payme

nationwide network of more

39




Oklahoma
Texas

- Well &nTarget” Fitness Program

Refer-a-Friend September Promotion '

. . . . . _. Give the g7, ofr Welltrfarep
* Special communication materials will be L T—
available for promotion to your ' |
employees

* Contact your Account Executive for
these materials, which include:

1. Marketing Flier

2. Email Template

§)) Bluecross Biueshieid of inois Well oriTarget
* Members will be notified of the Fithess
Program campaign in the September

September* by referring a friend. Qualifying new members will receive a waived

- f 'f - membership enrollment fee and you may get a free month of membership*®*
Issue of LifeTimes MR- ‘
2 [ S
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